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	Resource Description
	Where to Get It 
	Target Audience 
	Suggested Action  

	Mental Health Services Locator
This Locator provides you with comprehensive information about mental health services and resources in your area. 
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	You can access this information in several ways by selecting a State or U.S. Territory from the map or drop-down menu.
Available at http://mentalhealth.samhsa.gov/databases/default.asp
	Professionals, mental health consumers and their families, and the general public.
	· Use the locator to find listings and descriptions for all Mental Health Resources in your local area. 

· Reach out to Mental Health Agency representatives, offering to present on resources available at the One-Stop Career Centers for mental health consumers who are interested in employment.
· Invite Mental Health representatives for a One-Stop Tour
· Consider holding a Mental Health panel presentation/discussion to introduce to One-Stop staff and partners the mental health resources available in the local community for job seekers and offer strategies for effectively accommodating job seekers who experience mental illness.
· Consider offering conference room space at the One-Stop to any Mental Health groups focused on employment.


	Mental Health Works 
A quarterly publication focused on mental health in the workplace. Each issue features a case example of how a company has taken action to address [image: image5.jpg]YRR




mental health. 
	Current and back issues available online at http://www.workplacementalhealth.org/news/mental_healthworks_newsletter.aspx

	Employers- specifically Human Resource Managers, Benefit Managers, Corporate Medical Directors and Employee Assistance Professionals.  
	· Sign up to receive Mental Health Works on a regular basis. To do so, send an e-mail to mhw@psych.org with "free subscription by e-mail" or free subscription by mail in the subject line. In the body of the e-mail, include the contact’s mailing address, and phone number.
· Print copies of Mental Health Works from the web site and using your One-Stop Business Services staff and LWIB members, distribute the information to corporate contacts. Sign them up to receive the publication on a regular basis. 

· Identify examples of companies that are doing something positive related to mental health (good hiring or retention practices, for instance) and forward those leads to the Partnership for Workplace Mental Health for inclusion in Mental Health Works.
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Welcome

DMEC's 4th Ann
Conference

Behavioral Risk in the Workplace

March 18-19, 2009
Riviera Resort & Spa, Palm Springs, CA

The 2009 Behavioral Risk in the Workplace Conference,
Optimizing Productivity Through Behavioral Interventions, is a
two-day intensive conference that delves into nearly every
aspect of behavioral workplace risk. It provides actionable
ideas, practical advice, and proven strategies to help you
succeed in managing and preventing behavioral risk. For more
details and to register, visit DMEC's

The Partnership is proud to be a strategic supporter of the
Behavioral Risk in the Workplace conference.

Partnership Takes On Psychiatric Di
The current fragmented approach to psychiatric disability is
costly to employers, debilitating for employees, troubling for
dinicians, and frustrating for all. The Partnership has taken a
major step toward remedying this situation by forming the
Taskforce on Disability and Return to work. The Taskforce has
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Research Works 

This issue brief series reviews the research on specific workplace mental health topics and provides practical ideas for taking action.  
	Current issue of Research Works available at http://www.workplacementalhealth.org/researchworks.aspx 
	Employers- specifically Human Resource Managers, Benefit Managers, Corporate Medical Directors and Employee Assistance Professionals.  

	· Sign up to receive Research Works and other Partnership resources by emailing mleftwich@psych.org with “Research Works” in the subject line. 
· Print copies of Research Works from the web site and distribute to your One-Stop Business Services Staff, LWIB members, and other corporate contacts. Sign them up to receive the publication on a regular basis. 



	Employer Innovations Online
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A searchable online database that helps employers take action to address mental health at the workplace by providing case examples of successful corporate approaches. 
	Available at http://www.workplacementalhealth.org/search.aspx
	Employers- specifically Human Resource Managers, Benefit Managers, Corporate Medical Directors and Employee Assistance Professionals.  
	· Work with One-Stop Business Services Staff to tell employers about it and encourage them to search database for ideas. Employers can search based on area of interest in key areas, such as screening and education, Employee Assistance Programs, and disability management.
· Be on the lookout for employer approaches that warrant inclusion in Employer Innovations Online. The database is a wonderful way to recognize employers in your community who are using innovative ways to address or improve workplace mental health. 

	Depression Calculator
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A free online tool that translates research findings about prevalence and cost of untreated depression for a specific company. 
	Available at http://www.depressioncalculator.com/Welcome.asp

	Employers- specifically Human Resource Managers, Benefit Managers, Corporate Medical Directors and Employee Assistance Professionals.  
	· Share this information with the One-Stop Business Services Staff

· Encourage One-Stop Business Service staff to share with employer related organizations (i.e. Rotary Club, Chamber of Commerce, etc..)

· Share this information with your LWIB, especially with the employer members

· Use contacts to tell employers about the calculator and encourage employers to try it out to better understand how untreated depression takes a toll on their bottom line. 



	Healthy Minds, Healthy Lives.
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The American Psychiatric Association’s web site for the public. Provides information about a variety of mental health topic, including specific mental illnesses and effective treatments. 
	The web site is http://healthyminds.org/ 


	General public.
	· Print materials from web site such as: 
Let’s Talk Facts brochure series (available for free download)

· English: http://healthyminds.org/letstalkfacts.cfm
· Spanish: Folletos Let's Talk Facts http://www.healthyminds.org/letstalkfactsspan.cfm 
Military Mental Health

· http://www.healthyminds.org/military.cfm

· Post on bulletin boards and in high-traffic areas of One Stops
· Promote during times of high stress (holidays, back to school, etc.)

	Mental Health America
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Mental Health America (formerly known as the National Mental Health Association) is the country’s leading nonprofit dedicated to helping ALL people live mentally healthier lives. 
	National office web site: 

http://www.mentalhealthamerica.net/ 

Search for affiliate in your community: http://www.mentalhealthamerica.net/go/searchMHA

	General public. 
	· Connect with the local MHA chapter in your community and take advantage of MHA expertise and services. MHAs generally offer free information and referrals for treatment options. Often, MHAs can provide information about free or low-cost services in your area. 
· Work with your LWIB and One-Stop Management to explore collaborative opportunities with your MHAs. 


	May is Mental Health Month 
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Mental Health America’s mental health month 2009 campaign theme is “Live Your Life Well.” 
	http://www.mentalhealthamerica.net/go/mentalhealthmonth 


	General public. 
	· Take advantage of free materials, including fact sheets: 

Are You Feeling Stressed Out? 
Parenting During Tough Economic Times 

Depression: Know the Signs 

Stress: Know the Signs 

Staying Well When You Have a Mental Health Condition
· Feature these materials prominently on bulletin boards and in high-traffic areas in the One-Stop during the month of May. 

	National Alliance on Mental Illness
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NAMI is the National Alliance on Mental Illness, the nation’s largest grassroots mental health organization dedicated to improving the lives of individuals and families affected by mental illness. 
	National office web site: http://www.nami.org/Hometemplate.cfm

Search for affiliate in your community: http://www.nami.org/Template.cfm?section=your_local_NAMI 
	Professionals, mental health consumers and their families, and the general public.
	· Connect with local affiliates and state organizations who identify and work on issues most important to their community and state. Local programming may include programs that educate and support families, peer programs, and programs geared toward the public. 

· Work with your LWIB and One-Stop Management to explore collaborative opportunities with NAMI. 


	SAMHSA Guide: Getting Through Tough Economic Times

This guide provides practical advice on how to deal with the effects financial difficulties can have on your physical and mental health.
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	http://www.samhsa.gov/ECONOMY/
	Professionals, mental health consumers and their families, and the general public.
	· Print information and make available at One Stop Career Centers in the Resource Room, at Orientations, at Workshops, etc…
· Share with One-Stop Business Services and encourage them to share this information with their employer contacts.

· Share this information with the Local Workforce Investment Board, specifically with the employer members of the LWIB.

· Consider bringing in a Mental Health Expert to present on this topic at a workshop / workshop series in your One-Stop. Use this information as a “take-away”.


